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5. How has the 
COVID-19 pandemic 
affected the market? 


Japan’s first case of a novel coronavirus was confirmed 
on 16 January 2020, with the Japanese Ministry of 
Health, Labour, and Welfare informing the World Health 
Organization that the affected person had travelled to 
Wuhan, China. The case in Japan was the second case 
of COVID-19 in Asia, outside of China. 


By February 2020 Japan had become second only to 
mainland China in the number of confirmed coronavirus 
cases, mainly due to the infection spreading on the 
Diamond Princess Cruise Ship. It was also in February 
that Japan confirmed their first fatality from the virus. 


At the beginning of April, Prime Minister Abe (Prime 
Minister from 2012 — 2020) declared a month-long state 
of emergency for Tokyo and six other prefectures in 

the face of a rise of cases. The government stressed 
that the state of emergency was not a lockdown, as 

it relied on voluntary compliance. But by 16 April the 
state of emergency was expanded nationwide, and Abe 
announced plans for stimulus funds of 100,000 yen 
(~AU$ 1,300) each for Japanese citizen. 


By 25 May 2020, the state of emergency was lifted, 
and the unique ‘lockdown lite’ approached declared 
a success. 


But as of November 2020, Japan is recording its highest 
ever coronavirus case numbers across several regions 
throughout the country, with the metropolis of Tokyo 
being the area of significant concern. The Japanese 
government is strongly recommending a reduction in 
trading hours for bars and restaurants, suggestions 

to resume working from home and regulations around 
dining out. 


For up to date data on Japan’s coronavirus case 
numbers and daily report, click here. 


Demand for high-end premium products and ingredients 
imported from Australia has fallen during the pandemic, 
due to declining sales at restaurants, fewer events and 

a decrease in international tourists. As a result, there 

is increasing competition for market share across all 
import sectors. 


Japanese consumers’ incomes, spending and savings 
have become more stabilised between June and 
September 2020, but this may change again due to 
Japan’s current third wave of infections. In general, 
consumers are looking for ways to save money and to 
spend their money more cautiously. More Japanese 
consumers than ever are shopping online, and as a result, 
have discovered different sales channels which they 
intend to keep using into the future. The trend of Japanese 
consumers purchasing sustainable and healthy products 
has only been amplified over the last few months xxxiv. 


As you would expect, celebratory wines such 

as sparkling wines are being consumed less by 
Japanese wine drinkers, but as of June 2020 still wine 
consumption appeared to be stable. The amount 
Japanese consumers are spending on wine has 
decreased, as has the frequency of drinking wine xxxv. 
Online wine sales have increased, led by younger 
Japanese wine drinkers, as have wines ordered through 
mail order. During the declared state of emergency, 
wine sales at department stores, wine shops, discount 
stores and liquor stores decreased more than in other 
sales channels. Wine sales via on-trade channels 

also declined significantly during this period, despite 
licencing laws having been altered to allow for takeaway 
wine to be sold with takeaway meals. 


Anecdotally, wine exports from small to medium wine 
businesses into Japan have stalled, particularly if their 
distributor had a strong on-premise focus. 


“Japan got hit pretty hard early, and then they came back again. (COVID) exposed anyone who 


if you've got retail presence and people can consume you at home then it picked back up again.” 


had distribution around Asia-Pacific that was very restaurant/bar focussed...Like in Australia, ) 


Sam Holmes, General Manager Asia Pacific, Negociants International [click to listen to audio) 
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